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THE FIRST
OF ITS KIND

Life in Miami has never been more magical. Introducing EDITION Residences,
Miami Edgewater — the first private EDITION residence in the world.

As a unique expression of home, the concept is a distinctive living experience
that transcends traditional hotel residences. Its vision is to offer discerning
lovers of the Miami lifestyle an intriguing mix of cultural richness, elegant
tranquility and the unmatched creativity, allure and expertise of EDITION Hotels.

A signature design by Bernardo Fort-Brescia and refined interiors by

Studio Munge come together to deliver an exquisite collection of homes in the
center of the Magic City. The inspired residences are seamlessly infused with
considered amenities for an exceptional lifestyle that adapt as elegantly to quiet
reflection and wellness as they do to poolside hosting and luxurious dining.
Beyond the amenities of home, residents will enjoy more than 800 feet of
scenic waterfront leading to Margaret Pace Park, one of Miami’s highest-rated
recreational areas.

As Miami’s best kept secret, the Edgewater neighborhood exudes the intimacy
of a private residential enclave mere minutes from Miami’s most exciting cultural
destinations including six out of eleven of Miami’'s newly named Michelin Guide
restaurants, Miami Design District, Wynwood, and Downtown.

EDITION Residences, Miami Edgewater reimagines the concept of home with
the best of all Miami has to offer.

ARCHITECTURE BY
ARQUITECTONICA
Bernardo Fort-Brescia, FAIA, Principal

INTERIORS BY
STUDIO MUNGE
Led by Alessandro Munge

LANDSCAPE ARCHITECTURE BY
EDSA

MANAGED & OPERATED BY
EDITION HOTELS

DEVELOPED BY
TWO ROADS DEVELOPMENT

SALES & MARKETING BY
DOUGLAS ELLIMAN
DEVELOPMENT MARKETING
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LUSH, SERENE &
SOPHISTICATED

EDITION Residences, Miami Edgewater welcomes residents home with a
decidedly EDITION experience. Managed and operated by the same level of
5-star service as EDITION Hotels, the residences deliver exceptional hospitality
and amenities set in a mood of tranquil, modern exclusivity.

Studio Munge perfectly captures the comfort and sophistication of EDITION,
elevating the residences with carefully considered interiors refined for
everyday living. Ranging from 1,900 to 3,800 square feet, each graciously
and generously proportioned residence features 10- to 14-foot ceilings, deep
terraces perfect for entertaining, Italkraft kitchens expertly appointed with
Sub-Zero and Wolf appliances and luxurious natural finishes throughout.

Most spectacularly, floor-to-ceiling windows frame unobstructed and captivating
views of Biscayne Bay, the Miami Beach skyline and Atlantic Ocean.

All images, designs, plans, features, and amenities depicted herein are artist’s conceptual renderings based upon preliminary development plans and are subject to change without notice in
the manner provided in the offering documents. No guarantees or representations whatsoever are made that any plans, features, amenities, or facilities will be provided or, if provided, will be of
the same type, size, location, or nature as depicted or described herein. The project graphics, renderings, and text provided herein are copyrighted works owned by the Developer. All rights reserved.
Unauthorized reproduction, display or other dissemination of such materials is strictly prohibited and constitutes copyright infringement. Branding & Creative by kévo. Rendering by We Are Visuals.
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YOUR VISION
OF EDITION

For the first time, leverage the expertise and experience of EDITION Hotels to
create your perfect version of home. EDITION Residences, Miami Edgewater
reinvents the modern home with considered spaces and impeccable service

to support every aspect of dynamic, elegant living.

Residents are welcomed by a grand three-story, sun-filled lobby overlooking
Biscayne Bay where the 24-hour concierge and valet service await. Seek
sanctuary in the Library, Spa, Secret Gardens, or Bayfront and Rooftop
Pools. Focus on wellness in the state-of-the-art Fitness Center and Yoga
Studios. Whether unwinding or entertaining, the full-service Social Lounge
and private Dining Room invite indulgence a la EDITION. With over 45,000
square feet of bespoke indoor and outdoor amenities, there are endless
opportunities for privacy, relaxation, and fun.

Beyond home, residence owners will enjoy exclusive privileges with access
to all Marriott International Hotels and resorts around the globe, including
EDITION, The Ritz-Carlton, St. Regis, W Hotels, The Luxury Collection, and
JW Marriott properties.

This project (the “Project”) and the residential units located within the Project (the “Residential Units”) are being developed by TRD Biscayne LLC, a Delaware limited liability company

(the “Developer”), which was formed solely for such purpose. Two Roads Development LLC, a Florida limited liability company (“Two Roads”), is affiliated with this entity, but is not the
developer of this Project. This Project and the Residential Units are not owned, developed, or sold by Marriott International, Inc. or any of its respective affiliates (collectively, “Marriott”), and
Marriott does not make any representations, warranties, or guaranties whatsoever with respect to the Residential Units, the Project, or any part thereof. Developer uses the EDITION brand name
and certain other Marriott trademarks (collectively, the “Trademarks”) in connection with the sales and marketing of the Residential Units in the Project under a limited, non-exclusive, and non-
sublicensable license from Marriott. The foregoing license may be terminated or may expire without renewal, in which case neither the Residential Units nor any part of the Project will be identified
as an EDITION-branded project or have any rights to use the Trademarks. Branding & Creative by kévo. Rendering by We Are Visuals.
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SIGNATURE
RESIDENCE

RESIDENCE A
NORTH
FLOORS 10-39

3 BEDROOMS
3 BATHROOMS
1 POWDER ROOM

INTERIOR AREA:
2,745 SQ FT /255.02 SQ M

EXTERIOR AREA:
301-407 SQ FT/27.96-37.81 SQ M

TOTAL AREA:
3,046-3,152 SQ FT / 282.98-292.83 SQ M

NORTH » BISCAYNE BAY

*Floor plan not to scale.
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@ The EDITION Residences Miami Edge are not owned, developed or sold by Marriott International, Inc. or its affiliates (“Marriott” 0 Roads Development LLC uses the EDITION marks under a license from Marriott, which has not confirmed the accuracy of any of the statements or
THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECTREPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BEFURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. All artist’s or architectural r s, sketches, graphic materials and photos depicted or otherwisedescribed herein
are proposed and conceptual only, and are based upon preliminary development plans, which are subject to change. The fi nal shape, design, andsquare footage of Buyer’s Unit are subject to constructed measurements. All dimensions are approximate and subject to construction v: ces and diff eringmeasu techniques. Plans and dimensions for s r units may tain minor ations

from fl oor oor. All floor plans and fl oor plan elements such as: roomsizes, casework, other fi xtures and are not drawn to scale, n n for illustrative purposes . Seller reserves the right to e changes and modifi cations to plans, materials, s fi cations, features and delivery of home out notice or obligation. Theb

depicted sho approxima eas for the minimum and maximum balcony sizes within a fl oor plan line and vary per level. Consult v not intended to be an er to sell, or solicitation to b t in the condominium. Such an off ering shallonly be made pursuant to the prospectus (off ering circular) for the condominium and no
statements should be relied upon unless made in the prospectus or in theapplicable purchase agreement. In no event shall any solicitation ich such activity would be u ful. Branding & Creative by kévo

representations made herein. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING 7‘ TWO ROADS
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@ The EDITION Residences Miami Edge
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are proposed and conceptual only, and are based upon preliminary development plans, which are subject to change. The fi nal shape, design, andsquare footage of Buyer’s Unit are subject to constructed measurements. All dimensions are approximate and subject to construction v; ces and diff eringmeasu techniques. Plans and dimensions for si r units may nor ations
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statements should be relied upon unless made in the prospectus or in th e?oph able purchase agreement. In no event shall any solicitation country ich such activity would be u ful. Branding & Creative by kévo
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@ The EDITION Residences Miami Edgewater are not owned, developed or sold by Marriott International, Inc. or its affiliates (“Marriott”). Two Roads Development LLC uses the EDITION marks under a license from Marriott, which has not confirmed the accuracy of any of the statements or representations made herein. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING
THE REPRESENTATIONS OF THE DE”ELOPPP FOR CORRECTREPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE A\JD \O THE DOCUMENTS REQU\PED BY SECTION 718.503, FLORIDA STATUTES, TO BEFUPN\SHED BY A DEVELOPER TO A BUYER OR LESSEE. Al artist’s or architectural ren demﬁs sketches, graphic materials and photos depicted or otherw '\Sedesc ibed herein
e proposed and cc‘cmtua\ only, and are based upon preliminary development plans, which are su t to change. The fi nal shape, design, andsquare footage of Buyer’s Unit are subject to constructed measurements. All dimensions are approximate and subject to construction variances and diff eringmeasu | s. Plans and dimensions for similar units may contain min
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@ The EDITION Residences Miami Edge are not owned, developed or sold by Marriott International, Inc. or its affiliates (“Marriott” o Roads Development LLC uses the EDITION marks under a license from Marriott, which has not confirmed the accuracy of any of the statements or
THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECTREPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE AND \O THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BEFURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. Al artist’s or architectural r s, sketches, graphic materials and photos depicted or other wsedesc ibed herein
proposed and conceptual only, and are based upon preliminary development plans, which are subject to change. The fi nal shape, design, andsquare footage of Buyer’s Unit are subject to constructed measurements. All dimensions are approximate and subject to construction v: ces and diff eringmeasu techniques. Plans and dimensions for si r units may ations
from fl oor oor. All floor plans and fl oor plan elements such as: roomsizes, casework, other fi xtures and are not drawn to sca e, may not be included in even umt vith that fl oor plan and are n for illustrative purposes . Seller reserves the right to e chm']ﬂs and modifi cations to plans, materials, s fi cations, features and delivery of home out notice or ob| wq;xtm Theb
depicted sho approxima eas for the minimum and maximum balcony sizes within a fl oor plan line and vary per level. Consult v jour not intended to be an er to sell, or solicitation to b t in the condominium. Such an off ering shallonly be made pursuant to the prospectus (off ering circular) for the condominium and no
statements should be relied upon unless made in the prospectus or in th e?oph able purchase agreement. In no event shall any solicitation country ich such activity would be u ful. Branding & Creative by kévo
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The EDITION Residences Miami Edgewater are not owned, developed or sold by Marriott International, Inc. or its affiliates (“Marriott”). Two Roads Development LLC uses the EDITION marks under a license from Marriott, which has not confirmed the accuracy of any of the statements or representations made herein. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING " TWO ROADS
THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECTREPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BEFURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. All artist’s or architectural renderings, sketches, graphic materials and photos depicted or otherwisedescribed herein ‘

are proposed and conceptual only, and are based upon preliminary development plans, which are subject to change. The fi nal shape, design, andsquare footage of Buyer’s Unit are subject to constructed measurements. All dimensions are approximate and subject to construction variances and diff eringmeasuring techniques. Plans and dimensions for similar units may contain minor variations
from fl oor to fl oor. All floor plans and fl oor plan elements such as: roomsizes, casework, other fi xtures and furniture are not drawn to scale, may not be included in every unit with that fl oor plan and are shown for illustrative purposesonly. Seller reserves the right to make changes and modifi cations to plans, materials, specifi cations, features and delivery of home without notice or obligation. Thebalconies
depicted show the approximate areas for the minimum and maximum balcony sizes within a fl oor plan line and will vary per level. Consult with your salesrepresentative for exact dimensions. These materials are not intended to be an off er to sell, or solicitation to buy a unit in the condominium. Such an off ering shallonly be made pursuant to the prospectus (off ering circular) for the condominium and no
statements should be relied upon unless made in the prospectus or in theapplicable purchase agreement. In no event shall any solicitation, off er or sale of a unit in the condominium be made in, or to residents of, any state or country inwhich such activity would be unlawful. Branding & Creative by kévo
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@ The EDITION Residences Miami Edgewater are not owned, developed or sold by Marriott International, Inc. or its affiliates (“Marriott”). Two Roads Development LLC uses the EDITION marks under a license from Marriott, which has not confirmed the accuracy of any of the statements or representations made herein. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING " TWO ROADS
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ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE TWO ROADS
swees  REFERENCE TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO ABUYER ORLESSEE. %~

These materials are not intended to be an offer to sell, or solicitation to buy a unit in the condominium. Such an offering shall only be made pursuant to the prospectus (offering circular) for the @DouglasEl]iman
condominium and no statements should be relied upon unless made in the prospectus or in the applicable purchase agreement. In no event shall any solicitation, offer or sale of a unit in the Development Marketing
condominium be made in, or to residents of, any state or country in which such activity would be unlawful. Branding & Creative by kévo.





